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'From nine  to five, I 'm  here,"  Gina Cot roneo says, twist ing  her head to 
examine  her whi te-walled off ice lined in slick advert isement s. "My boss 
is awesome. My client s are good. And  it  he lps finance Soul 's Calling."    
 
 

             
 

RANDY ELI  GROTHE/ DMN 
Gin a Cot r on eo founded  Sou l ' s Cal l ing, and  h er  f i r st  p r odu ct  is t h e 
' I nsp i r el l a.'  
And  yes, says the  creat ive director at  Blake-Miller  Commun icat ions. 
The new company  really is her soul 's calling . 
After  a horr ific rape in 1997, Gina  managed to spit  a DNA sample int o 
a plast ic baggie for  aut hor it ies to ana lyze. She watched her at tacker 
be prosecut ed. Later, she  quips, she  became " the  rape sur vivor 
comment  person. "  
She recount ed her exper ience in a 1999 profile in The Dallas Morning  
News. She 's been on Oprah. She 's part  of the  Texas Associat ion 
Against  Sexua l Assault 's Speak Up, Speak Out  program. And  she 's 
been on cable TV news shows, too. 



After her story got  out , she  says, she  realized how much inf luence one 
person could have. 
"This is my way of evening  the  score."  Soul 's Calling  lets her do tha t  
by channe ling  her effor ts v ia a new medium :  sales. 
The company  off icially  made it s debut  in May, with the  launc h of 
www.soul scalling.com and  the  online  sales for  her first  product , the 
" I nspirella."  
 
A relat ive of the  common umbrella, I nspirellas come in fuchsia, 
tur quo ise and  pur ple with sayings such as "Let  your  sm ile be 
suns hine ."  A small plast ic star sit s atop the  I nspirella, and  the  
und erside of it s fabr ic is shiny  silver. 
" I  want ed to make it  feel like a m agical wand ,"  Gina  says, flick ing  an 
I nspirella's hand le to leng then it s arm . "Ding ,"  she  says, playful ly, 
point ing the  I nspirella. "Ding ,"  she says again,  point ing  it  at  herself.  
" I 'm  no t  superst it ious,"  says Gina . She opens up  the  I nspirella indoors. 
"See,"  she  says, point ing  at  the  underside of the  fabr ic. " I t  has a silver 
lining."  
The inspirat ion for  the  I nspirella came about  two years ago. The 
financing came from her day job. 
Gina  already knew photographers, and  someone who retouches 
photographs. She asked fr iend s to model for  pictur es for  the  
company 's Web site. I n retur n,  she  gave them each a Target  gift  card 
and  a free I nspirella. 
One fr iend  recommended a factory in China  tha t  could make the  
product . Gina  wrote to the  manager there, asking  him  to read a 
message to the  factory 's workers tha t  said the  I nspirella is designed to 
spread joy and  thank ing  them for  the ir  posit ive thought s. 
 
She 's also decided to donate 3 percent  of the  I nspirella's profit s to the  
Rape, Abuse & I ncest  Nat iona l Network, bet ter  known as RAINN. 
" I t  makes sense,"  she  says. "Rain.  Umbrella. And  my story."  With a 
working  t it le of When it  Rains,  Gina  began writ ing  her story in 1999. 
She has an agent . She 's had som e int erest , she  says. 
But  after  wr it ing  a thi rd of it ,  Gina says, "all these ideas for  products 
j ust  kept  com ing  out  of my head."  
So she  began with T-shi r t s. They said:  "Life is Short , Live Your  
Dreams."  But ter flies, hearts and  suns hine  shapes separated the  words. 



They got  picked up  in a catalog, Gina  says, and  sold for  thr ee years. 
Gina  has 30 or 40 concept  drawings now, but  want ed to launc h Soul 's 
Calling with j ust  one  product . Next  in line  are flip- flops which have 
" I 've got  power,"  on one foot  and  " I 've got  soul ,"  on the  other, or  a 
Magic 8 ball tha t  houses good sayings. 
Event ua lly, Gina  says, Soul 's Calling  will be her ful l- t ime career. But  
unt il then her ent repreneur ial spir it  has he lped Blake-Miller  grow in the  
two years she 's worked for the  company . 
"Gina  is a very determ ined person, "  says her boss, Jeff Miller . " I  think  
tha t  is to our  benefit .  You want  someone who has st rong  opinions and  
who likes the  give and  take of exchang ing  ideas, and who st icks to her 
guns ."  
Taking  her beliefs int o the  business wor ld, Gina  says, he lps fur ther the  
reach of her own posit ive energy. She doesn' t  speak much to rape 
sur vivor groups, she  says. 
"Me being  all happy and  posit ive,"  she  says. "They don' t  like it .  They 
think  I 'm  crazy, or  in denial.  I 'm  used to it ."  
But  maybe her company  can he lp spread the  message. 
" I f you really want  to solve an issue , add love to it ,"  Gina  says. "You 
can make a profit  and  he lp the  wor ld."  
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